
The destination marketing organization (DMO) website for the Delaware Tourism Office, also known as Visit Delaware, 

hadn’t been updated in many years. While there were occasional tweaks made to the site, the overall platform had grown 

outdated — especially in terms of functionality and accessibility. The DMO sought a fresh and vibrant new website that 

would capture Delaware’s countryside vineyards, sun-splashed beaches, and endless sense of adventure — all while 

maximizing user experience (UX) for all. 

GOALS 

The goals of Visit Delaware’s website redesign were to: 

CHALLENGES 

Prior to the redesign, the website was managed with a customer relationship management (CRM) and content 

management system (CMS) from two different vendors, which created friction for the DMO’s team. Updates could 

take up to 24 hours to appear, which is a significant challenge in the travel industry’s fast-paced digital world where 

immediate changes are often necessary. 

Beyond operational inefficiencies, the website’s user interface was not up to par. One key pain point was the poorly 

working search tool; visitors had to enter search terms exactly as they appeared on the site for the functionality to 

work properly.  
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Since redesigning our website 

with Simpleview, we’ve seen 

incredible improvements. 

The new website has not 

only improved our user 

experience, but it’s also 

made everything more 

accessible. The AudioEye 

integration, in particular, has 

been a game-changer for 

us. The feedback from our 

industry peers and visitors 

has been overwhelmingly 

positive, and we feel our 

website is now more 

welcoming and accessible 

to everyone.”

JESSICA WELCH 
Director, Delaware 

Tourism Office

The site struggled in promoting one of Visit Delaware’s most important 

assets: events. The events page wasn’t getting the traffic it deserved, and 

it was difficult to find and share event information.  

Additionally, accessibility was a concern. While Visit Delaware had been 

mindful of basic elements like font colors and sizes, the team lacked 

a comprehensive digital accessibility strategy. With 36% of overnight 

visitors to Delaware reporting that they travel with someone who requires 

accessibility services — significantly higher than the national average 

of 17% — it was clear that meeting the needs of these visitors was an 

important goal.

SOLUTIONS 

By capitalizing on the seamless integration of Simpleview’s fit-for-

purpose CRM and cloud-based CMS, the DMO’s website redesign 

boosted efficiency by eliminating repeat tasks and wait time. 

Simpleview design experts addressed the site’s search functionality 

issues for better user experience, and the overall navigation and interface 

were optimized for ease of use. The events and attractions pages 

were revamped to make it more enticing and easier for users to find 

information and for businesses to share event details.

A major part of Simpleview’s appeal was its partnership with AudioEye — 

an industry-leading digital accessibility platform that is devoted to making 

destination websites more accessible.

Implementing AudioEye took accessibility to the next level by 

automatically identifying and correcting issues that could hinder users 

with visual, auditory, motor, or cognitive disabilities. The integration of 

AudioEye gave Visit Delaware an automated solution to make its website 

compliant with accessibility standards.
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RESULTS 

The redesigned website, equipped with Simpleview’s platform and 

AudioEye’s accessibility tools, has delivered goal-accomplishing results. 

One of the most notable successes was the significant increase in 

requests for Visit Delaware’s travel guide — which jumped by 45% 

compared to the previous year.

Another key metric was the increase in views on the events page, which 

saw a 37% rise in page views, suggesting that the easier-to-use platform 

is encouraging more visitors to explore Visit Delaware’s event offerings. 

The biggest gain came from the attractions landing page, which saw a 

staggering 256% increase in views — from approximately 9,500 views 

to 33,000 views.

In addition to the site’s enhanced functionality, the accessibility 

improvements have contributed to a more positive perception of 

Delaware as an inclusive destination. Adding AudioEye was a strategic 

decision to support visitors with disabilities and make the website more 

accessible for all.

Jessica Welch, director of Delaware Tourism Office, shared, “Since 

redesigning our website with Simpleview, we’ve seen incredible 

improvements. The new website has not only improved our user 

experience, but it’s also made everything more accessible. The 

AudioEye integration, in particular, has been a game-changer for 

us. The feedback from our industry peers and visitors has been 

overwhelmingly positive, and we feel our website is now more 

welcoming and accessible to everyone.” 

The new website also received recognition through an eTourism 

award nomination for its inclusive marketing materials, which 

leveraged the accessibility improvements made through the 

partnership with Simpleview and AudioEye.
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Interested in finding out how Simpleview CMS + AudioEye can work for your destination? 

Email us at cs@simpleviewinc.com or call us at 520-575-1151
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