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Experience Columbus, the destination marketing organization (DMO) for Columbus, Ohio, was seeking innovative ways 

to boost engagement and maximize the value of its Bandwango platform, which offers passes that generate leads and 

drive revenue. 

By integrating Simpleview Digital Services, the team at Experience Columbus discovered a powerful combination of 

conversion rate optimization (CRO) testing and mobile optimization that increased engagement with the Bandwango 

widget and provided fresh insights for continued growth.

GOAL 

The team’s overarching goal was to increase awareness in and engagement with its impressive and extensive list 

of Bandwango passes: 

•	 3-Day Columbus Attractions Pass 

•	 1-Day Columbus Attractions Pass  

•	 Columbus Museum of Art General Admission 

•	 National Veterans Memorial and Museum General Admission 

•	 Columbus Zoo and Aquarium General Admission 

•	 Franklin Park Conservatory and Botanical Gardens General Admission 

•	 Original City Tour with SegAway 

•	 River and Bridges Tour with SegAway 

•	 Brewery District Walking Tour 

•	 Grandview Avenue Walking Tour 

•	 German Village Walking Tour 

•	 Old Worthington Walking Tour 

•	 Short North Food Tour 

•	 Taco Truck Tour

PAID PASSES:

https://www.simpleviewinc.com/
https://visitwatertownsd.com/
https://www.simpleviewinc.com/company/partners/bandwango/
https://www.simpleviewinc.com/services/digital-marketing/
https://www.simpleviewinc.com/services/digital-marketing/search-engine-optimization/conversion-rate-optimization/


CHALLENGES 

Experience Columbus had already seen success using Bandwango 

for its free and paid passes — especially for attractions like the Coffee 

Trail, Distillery Trail, and Outdoor Trails Pass. However, interaction and 

engagement with the Bandwango passes had plateaued on various 

key landing pages, limiting the ability to effectively drive new users into 

the funnel while also lacking an analytics-based approach to potential 

solutions. 

Prior to working with Simpleview, most of the Experience Columbus 

team’s decision-making regarding website engagement was based on 

basic traffic analysis. The DMO turned to Simpleview’s digital marketing 

expertise for a more in-depth and travel industry-focused approach. 

One great thing about 

Simpleview is that they 

are focused on tourism, 

specifically DMOs, so they 

have great background 

experience,” said Erin 

George, marketing specialist 

for Experience Columbus. 

“When we decided to 

invest in Simpleview Digital 

Services, not only was 

the team already familiar 

with us because we use a 

suite of other Simpleview 

products, but they also 

had experience with our 

competitors and could help 

identify opportunities we 

may have been missing.”

ERIN GEORGE 
Marketing Specialist, 
Experience Columbus

SOLUTION 

With help from Simpleview’s CRO team, Experience Columbus 

transitioned to a more data-driven strategy, enhancing its website and 

Bandwango integration through quarterly tests and optimizations. 

To better advertise the Bandwango passes, Simpleview experts 

recommended a set of changes including an updated widget layout 

and revised copy aimed at increasing interactions, especially on mobile 

devices. This move was crucial, as mobile accounted for up to 85% of 

web traffic. The new layout was optimized for mobile users, improving 

the overall user experience and ultimately driving more traffic to the 

Bandwango widget within the Experience Columbus website. 
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•	 Columbus Coffee Trail 

•	 Columbus Buckeye Treat Trail 

•	 Columbus-Style Pizza Trail 

•	 Columbus Distillery Trail 

•	 Columbus Outdoor Trails Pass 

•	 Columbus Activities Savings Pass 

•	 CBUS Soul® Sculpture Trail 

•	 Columbus Live Music Trail 

•	 Short North Art Trail 

•	 Cities of the Big Ten Trail  

FREE TRAILS:

https://www.simpleviewinc.com/


Interested in finding out how Simpleview Digital Services can work for your destination? 

Email us at cs@simpleviewinc.com or call us at 520-575-1151.
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RESULTS 

Simpleview’s CRO experts helped Experience Columbus shift to a more analytical approach, resulting in better 

engagement and future revenue potential. As a result, Experience Columbus saw an astounding 1,500% increase 

in interactions with its Bandwango widget — signaling a dramatic rise in user engagement. Although this didn’t fully 

translate into a proportional increase in paid pass purchases, the jump in interactions provided a strong indication 

of growing awareness and interest in their offerings. 

The enhanced widget and mobile optimization made it easier for users to explore available passes and trails, 

significantly improving the visibility of the platform. This was a win for the team, as it represented progress in 

terms of engagement, user awareness, and future lead- and revenue-generation potential. 

As Experience Columbus continued to work with Simpleview Digital Services, the DMO began to see how these 

CRO tests would improve engagement and streamline workflow within their small team. The addition of 

Simpleview’s Digital Services allowed the Experience Columbus team to focus on strategic growth without being 

bogged down by time-consuming technical tasks. 

Experience Columbus’ work with Simpleview Digital Services and 

Bandwango helped overcome stagnant engagement. While the full 

impact on paid pass purchases is still evolving, the success of this 

collaboration has strengthened the DMO’s ability to attract and 

engage users, ensuring the Bandwango platform remains a valuable 

part of its destination marketing toolkit for years to come. 

DAVID CATH 
Director of CRM and Digital Marketing, 

Experience Columbus

Simpleview’s CRO team was invaluable to this project,” said David Cath, 

director of CRM and digital marketing at Experience Columbus. “As a smaller 

marketing team, we appreciated not only their expert solutions but also the time 

they saved us and the best practices they shared. From understanding our goals and 

setting up the A/B test to analyzing results, they were thorough, communicative, and a 

pleasure to work with.” 
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https://www.simpleviewinc.com/

